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Language stops being the wall.
> Booths stop being generic.

The future event does not ask people to adapt to the system. (P

Luliy __The system adapts to the people.
N (e encanta T ottty Nkl & 0eAs TRaveL Y.
0 = | esta idea. Esto cmzbl'a \ = N/
Two strangers. | N < - . " LANGUAGE
Twa lmguaggs' L,... | . T e ! 4 w N .F ol . / .'_'.r R '. STOPS GETTING’
One fluid P KR N ng. Jo N SRR S TH; WAY.
conversation. [§ \ ) e e T/ Y}
The 80%
of the room
you couldn’t :
talk to g
becomes 100%. iy =
v _ f j — o s : - AT
6 PHARMA CMO “_" " | PROCUREMENT LEAD || JOURNALIST STUDENT
_ errives.. [N 19 emves.. Eiarmives.s 2  arrives.. |
. MEASURE IMPACT. | || || REDUCE RISK. STORIES THAT LEARN. BUILD.
Every visitor Lo PROVE VALUE. = = MOVE THE INDUSTRY. BELONG.
gets a ) [ Patient Reach /| ) B o Tngact @ Skills & Tooks
one-of-one @ Odtcomes v [ Bold Tdeas :f \ E :mep :
s : v [4 Real Voices Y
experience. ] pugscict | 1 iTE Sogl é m;:ﬁy .,
V e =

| AUTHENTIC. | k. B B
INSIGHTFUL. | el PRACTICAL.

EFFICIENT.

COMPLIANT. {SliSame iR, ML PossisLE.
a e = =7 FoLLow-UP [ [V THE RIGHT 7 TRANSLATION
1 =2 BRd B LINES )i S PEOPLE. . =) ReMOVES  fP
Infinite ¢ | TR 27 e Sy NG Y e >l p
connections. | gl i - ol 21 M
Real impact. ) QUIES 3 : = Al
VP 7" AGENDAS " i 3 5% =1 g
RS AT;TJT LE;S;} EEAG. - W i CONVERSATIONS "\
e i ; ] : THAT
. : - s s : . ll - % 5
v e . HUMAN. T - h : b2 . ] J
T 4 BN / [T . SR CONTINUE

4 ‘..':

{ AL will not make great events less human.

Used well, it will make them more specific, more responsive,
more inclusive, and more alive.

The industry does not want colder automation.
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