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1 THE TUTORIAL RETIRES.
THE COACH CLOCKS IN.

* MEDIA BECOMES A
AND A CONVER

The tutorial retires. The coach clocks in.

L

Al COACH

Nice timing! Your
chords are solid
Let's smooth the
change to G.

And trusted journalism becomes something you can talk to.

DRIVING COACH

vou're lined up well.
Slow down d touch,
turn earlier.

amfl'ef parking
Strﬂ trips me up.

e —

EXPERTISE STOPS
BEING SOMETHING
YOU READ.

IT BECOMES
SOMETHING THAT
READS YOU BACK.

Try it like this.

gef cleaner
transitions?

3 PERSONALIZED.
PRACTICAL.
IN THE FLOW OF

YOUR REAL LIFE. LISTENS

COACHES
DON'T JUST
TEACH.
THEY HELP
YOU GROW.

ADAPTS BUILDS

CONFIDENCE

4 YOU STOP READING THE ARTICLE. BPees
YOU START INTERVIEWING IT. |

LIVING ARTICLE
By Maya Patel

: 5 DECADES OF TRUSTED JOURNALISM
THE CIVIC WAKE UP AS SOMETHING YOU CAN QUESTION.

o

Ve

affordability spiral EEEEEISUEIRE "
in the 2000s? archive says. |

Let's dig into
2000-2006.
Which region

interests you?
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THE BYLINE BECOMES
A DIALOGUE. ‘

6 THIS ISN'T THE FUTURE.
IT'S THE NEXT NORMAL.

o el

THE FUTURE
OF MEDIA IS

HUMAN

BY DESIGN.

2]

MEDIA THAT COACHES,
CONVERSES, AND
EMPOWERS —
ANYTIME, ANYWHERE.




STUFF YOU LIKE.
WHAT TO DO WITH IT.
HOW YOU LIKE IT.

BUILD YOUR MEDIA

WHAT
MATTERS

DIFFERENT PEOPLE.
DIFFERENT VERSIONS.
ALL BUILT BY THEM.

THE EXECUTIVE

Needs signal. Not noise. !
= hq.a-
| -

NEWSLETTER

ey G iEMGhTE S
o TR |

READERS ASSEMBLE
THEIR OWN MEDIA

PRODUCT FROM
THREE DIALS.

THE FEED, THE NEWSLETTER
AND THE NIGHTLY SHOW
REBUILD THEMSELVES
AROUND EACH PERSON.

R

'T'l::\u're in Control

TONE

THE PARENT
Practical. Safe. Helpful.

FEED

ii Famnily haalth.
Senart savings.
LoCH evenly,

K7 NEWSLETTER
"'nl Mly oyt
Tiga. Chechlints
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Stories. Soence.

Feel-aood

FUTURE

NORMAL /
OF MEDIA /

YOUR NIGHTLY SHOW

Toew Eh'; far You

THE FAN

Deep dives. No spoilers.

*

SAME BRAND.
YOUR VERSION.
EVERY TIME.

FEED

Breaking mews
Rumors analyced.
Creator updates.

NEWSLETTER
InSider Drop

F eQds.
Behind the scenes
NIGHTLY SHOW
Deep Cut

Lore |I"‘|f-;"1".-1.¢-“,r-_:,_
Fan theoties,

20 Minytes,

CHOICE AND CONTROL
BECOME PART OF

@) Youset the agenda.
THE PRODUCT.

We do the work.

o You set the tone.
e ] We match it.

1 WEEKEND
IDEAS

L_DE EP DIVE  —

™. o - Z ! | YOUR MEDIA

ALWAFS 'r'““"'-J
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0 You set the time.
We respect it,

|

§ .

(i
. "3 You stay in control.
@ Always.

..AND BECOMES
ASSEMBLED AROUND

ONE MASTHEAD.

A MILLION EDITIONS.
YOURS IS THE ONE _
THAT MATTERS MOST. §

THE FUTURE OF
MEDIA IS

PERSONAL,




ey

" THE STORY FINISHES THE JOB

Inspiration and transaction collapse into a single motion.

1 YOU DON'T JUST READ
THE TRAVEL FEATURE.
YOU ACT ON IT.

2 THE FEATURE BECOMES INTERACTIVE
AND PRACTICAL.

" BESTTIMETOGO | | TRAVEL TIPS

Mgy - September Local customs

trarsport, safety

e reely Fetbival Eu‘.i-ﬂ.!mgs,
ONE STORY. . pac
ENDLESS s : -
POSSIBILITIES. . INFORMATION
TERS THAT INSPIRES
CONFIDENCE.

3 IT HELPS YOU CHOOSE FLIGHTS, Sl | 4 STEP INSIDE BEFORE YOU PAY.
HOTELS, AND BULLD 4 BUDGET. pLRNER 4 '
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COMPARE ALL
| O CLEAR CHOICES.
e SM/RT PLANNING. ,- SRt T
THE ARTICLE TURNS INTO A I 6 THE STORY BOOKS THE HOLIDAY
READY-TO-BOOK ITINERARY. [ WHAT'S INCLUDE IT JUST SOLD YoU.

| Your Itinerary ® g
ji Tbusiont . S50 &R 3 rights hotel
. _ @ Dally breakfast
0 2tous
& Airport trarsfers
B 2477 support

$1,466

=l READING

BECOMES

FROM INSPIRATION TO ITINERARY, DOING.
WITHOUT LEAVING THE STORY.

MEDIA THAT
MOVES PEOPLE
FROM DREAM TO

MEDIA THAT TURNS INSPIRATION INTO ACTION. b




WHAT IF YOUR MORNING
RIEFING ARGUED

Media’s job flips from confirming what you think to sharpenmg it.

HERE'S YOUR TAKE. | T Ja—
HERE'S THE STRONGEST | —

CASE AGAINST IT. _ : N
) o 'l E vour iew STRONGEST CASE AGAINST IT

We should double down | | * Demand may be peaking. | 3
| on expansion this year. | | + Oyerexpansion risk. . BEFORE YOU'VE
! Strong demand. | * Rising costs, t.--ght capital. | _' £ FfoSHEﬂ YOUR
| First-mover advantage. J » Competitors moving | | COFFEE, THE NEWS

: Lﬂur brand is strong. differently. |1 - HAS CHALLENGED YOU.
| —— | -

COUNTERPOINT: | _ THE BRIEFING PLAYS R ——

WHAT IF THE AN pr——— DEVIL'S ADVOCATE. (

OPPOSITE IS TRUE? COUNTERPOINT You STAY IN coNTROL. R EVIDENCE
What if the opposite IS true? - . A « Demand indicators

. 2 ; fiattening in 3 regions

WHAT'S THE '} S ~ M * Inventory build-up rising
EVIDENCE BEHIND . ‘N = Capital costs up 1.4x
« New markets compound THAT RISK? 2 ' ' gl e .

tast.

» Competitors hesitate
— window opens.

VS last year

* Analyst revisions
* Brand strength can :

outpace cost pressure.

t.’rﬂ’.‘ling down
GOOD POINT.

| WAS . "N
ASSUMING A | A t“" ence & angles
| \L explore

SLOWDOWN.

\

4 IT SURFACES SOURCES,
EVIDENCE AND ANGLES -
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YOU END THE BRIEFING - " 2 BETTER BRIEFINGS
MORE INFORMED. Ty . CREATE BETTER | SHARPER THINKING.
LESS CERTAIN. e DECISIONS. STRDNGER {}UTCDHES
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Decision quality: 1

J

THE FUTURE OF MEDIA CHALLENGES YOU EARLY, NOT LATE.
SO YOU CAN LEAD BETTER, BEFORE IT'S TOO LATE.




" WHAT IF THE FRONT ROOM ~
WAS THE FRONT k ow?

The venue stops being somewhere you go
and becomes something you switch on.

1 THE SHOW STARTS 1 2 A LIFE-SIZED BAND

B
e

WHEN YOU DO. ———oec - | BY THE SOFA.

DATE NIGHT. | S LIVE FROM ANYWHERE

FRIDAY NIGHT., : An brmersee E:ﬂ-.'ert :
LET'S 60. TR e

HOLOGRAPHIC
KARAOKE ON
YOUR CARPET.

3 CHOOSE YOUR VIEW. ) .
: L ' LET'S GO
YOU'RE IN CONTROL. y .. 2~ -3 b - . =

| CAMERA ANGLES

DRUM CAM GUITAR C

SRAKE 1T YU [ R LI THE HOUSE GETS BicGER. R . g—
SRR PR PICKED A ® BT S o .

WITH SOMEBODY...

ENTERTAINMENT
BECOMES IMMERSIVE,
SOCIAL AND
PERSONAL.

6 LEGENDS PERFORMING
FOR THE PRICE OF
A PROJECTOR.




~ MEDIA STOPS REPORTING WHAT HAPPENED.
IT STARTS SIMULATING WHAT'S NEX I

And every audience of one gets its own broadcaster.

1 SNAPSHOT TODAY.
YOU, YOUR MONEY,
YOUR REAL STORY.

e —

& vOUR FINANCIAL SNAPSHOT

£32.800
£41 250
%8200

| MonthlyBum  $3,650

2 EXPLORE POSSIBLE FUTURES.
THE STORY BRANCHES.
YOU CHOOSE.

pOSSIBLE FUTURES
Where do you want 1o gn"'

A
\ Eareer Ehang-e

i._ Macket ﬂrp

S N

=

3 SEE CONSEQUENCES.
UNDERSTAND TRADE-OFFS,

chosmm
MAKE BETTER CHOICES. AMBITIOUS FATE

10-YEAR OUTL OOK

Its not &
prediction. ¢
W\ |t's rehearsal.

YOUR CHANNEL.
YOUR LANGUAGE.
YOUR INTERESTS.
YOUR WORLD.

N MAICE
i'| L |I'|'l._-I L.

Built Different Planet Forward || Creative Pulse
Mindset & Hustle Sustainability Art & Culture |
K >

JUST SIGNAL.

Discipline, Solutions. ||  Inspicatior
Daily. Wins Real impact. || Everywhen

l .
LIVE k LIVE 1 LIVE |

1
. e

Different channels. Same m

THIS IS THE
FUTURE NORMAL
OF MEDIA.

NOT LOUDER.
SMARTER.

NOT BROADER.
DEEPER.

NOT ABOUT US.
ABOUT YoU.

COACHING

So [ can act,

- f-__'_-_"\“

& 'K.:.:

_rv} ..1 S ‘

R — — N

L Early Retirement

_ Ambitious Path

—

4 YOUR NIGHTLY BRIEFING.
MADE FOR YOU.
BY YOUR BROADCASTER.

not react.

Good evening, Alex!
i Here's your nightly
A Future Brief.

WHEN EVERY FAN GETS
THEIR OWN BROADCASTER,
THE MEANING OF CHANNEL
CHANGES.

— e m——

Numbers That
Move

Investing

Made for me. “
Keeps me

LIVE

ssion: Your better future

CAREER CHANGE

Meaning 1 Income =+ 4 *

Learn. Pivol. Grow.

Short-term pain
Long-term plan.
Stay the course.

EARLY RETIREMENE

Freedom by design.

Trade-offs -

you accept.

AMBITIOUS PATH

More risk.
More impact.
Bigger future,

ALEXS NIGHTLY BRIEF

* ® Opportunities tailored

o Careef ue.qi%sTreﬂrjlr-‘q |
for your skills

o Market watch for
your goars

10 your network

® One idea to act on
tomorrow

NOT JUST CONTENT.
C OHHEC TIGH

Curated for
) what [ care

" It listens.
It teaches.

= -
. A\ ItSer:me

MEDIA THAT COACHES.
CONVERSES.
EMPOWERS.

ANYTIME.
ANYWHERE.

i mweus | PERSONALISATION | ACTION
THE FUTURE NORMAL OF MEDIA IS

INTERACTIVE, PARTICIPATORY AND HUMAN BY DESIGN. [7]or2




