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HENRY COUTINHO-MASON ASKED 100+ MARKETERS TO SKETCH
THE Al TOOL OR SOLUTION THAT WOULD MAKE THEIR WORK MORE HUMAN.




CAMPAIGN PERFORMANCE UPDATES SENT
ASSETS TAGGED
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MEETINGS BOOKED
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THE ROOM DIDN'T ASK Al T0 DO MORE MARKETING—
IT ASKED Al TO GIVE THE HOURS BACK. DO COOL STUFF
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) . LISTEN
) l REAL U CUSTOMERS
IN REAL TIME.

TELL US THE s IT COMES BACK WITH THE WHY, ok WE ACT

TRUTH. WERE KRMISEL [l NoT ANOTHER CHART OF THE WHAT. R iy xE

LISTENING. 7 & J

WHAT PEOPLE ARE FEELING —i

OExcmm 479 | WHYIT MATTERS
CLARITY -

TRUST
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RELEVANCE

9 FRUSTRATED 27%
: UMSPOKEN MEED

“JUST HELP ME
MAKE THE RIGHT

cHoice.” QY

:L‘: CONCERNED 31 %

LESS NOISE | : VR o g oveRniGHT
MORE TRUTH U S NOT NEXT
BETTER DECISIONS. _ | B eey  QUARTER.
KNOWS THE
_ __ ’ NOT
) / JIRL J AT " THE SPEND.

" GTOREFRONTS RESHAPE THEMSELVES
FOR WHOEVER WALKS IN.

RELEVANT MOMENTS.
NOT POINTS AND PUSH.
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No worries at all.
Here's the simplest
option for your
situation.

ess srore. il '
goon vises. |l Fvo Your
MoRE SLEEF WL Zero Fuss. ) [ waY HoMe.
{ ONE BRAND. MILLIONS OF
" MEANINGEUL FIRST IMPRESSIONS.

LISTEN TO FEEL. PERSONALISE WITH EMPATHY. MORE HUMAN.
BUILD RELATIONSHIPS THAT LAST. MORE MAGIC. =
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THIS ROOM SKETCHED SLO
DETECTORS, Al ALARMS AND
BRAND VOICES WITH REAL
PERSONALITY.
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YOUR AUDIENCE

> 7 . : NN HAS BULLSHT
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CONTENT, > | . M£ v
WHAT FEELS AP N7

GENUINELY (
HUMAN
BECOMES THE
SCARCEST | - GEMERIC CLICHES
ASSET IN | | EMPTY PROMISES
MARKETING. LS | | NO REAL POINT OF VIEW
HUMAN INSIGHT & TASTE v/

VERDICT: HUMAN GOLD

WE DON'T DO WE'LL SAY THE
BORING. SEE THING OTHERS

WE GET YOU.
WE'RE ON
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HISTORY.

ONE MARKETER DREW
AN ENGINE THAT
TAKES DELIBERATE
CTRATEGIC LEAPS—
BEYOND WHAT THE

INPUT:
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HUMAN TRUTH
A CULTURE (7

LAST QUARTER REPORT

CONVERSION RATE

REPORTS WRITTEN

MEETINGS DONE
HISTORICAL EXPLANATIONS
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A REPORT. Sy -

i
B

BET BOLDLY.
ACT COURAGEOQUSLY.
MAKE IT MATTER.

/70J THE DECK STOPS DESCRIBING LAST QUARTER
d  AND STARTS BETTING ON NEXT YEAR.
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BIG IDEAS
FUTURE BETS
MEANINGFUL
_IMPACT Q) \

NEXT YEAR VISION

CULTURAL BERAND BUSINESS
RELEVANCE LOVE GROWTH

[Z] HYPOTHESES TO TEST
7] DREAMS TO BUILD
& IMPACT TO CREATE

O THE FUTURE S

D DOESN'T WAIT.
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HEY! I CAN HELP
WITH ORDERS, RETURNS, -
DELIVERIES AND MORE. A

THEY HAND OVER
AT EXACTLY THE
RIGHT MOMENT.

LET ME
GET YOU A

HUMAN. 7

THE HANDOFF
STOPS BEING
A FAILURE STAT:S.

_ HUMANS WHO MAKE
| - |T COUNT.
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ALL DONE.
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CONNECTING YOU NOW... <

HEY! T CAN SEE THIS ~ B
HAS BEEN FRUSTRATING. [
1'VE 6OT YoU. ¢

 LET's SORT THIS OUT
|~ TOGETHER.
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HAPPY PEOPLE.
LOYAL CUSTOMERS.
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- { sociaL MoMenTs
4 ZEITGEIST ENGINE MAPS THE N e 5
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MOMENTS AND MOVEMENTS AS N, W T
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8 FOOTBALL
o SHIRTS

BRANDS JOIN THE CONVERSATION
WHILE IT’S STILL A WHISPER, = 9
NOT A WAVE.

CULTURE REWARDS THOSE WHO
ADD VALUE, SPARK CONNECTION
AND HELP IT GROW.

THAT'S HOW YoU BUILD
BELONGING.

THAT'S HOW YOU BUILD

DON'T CHASE CULTURE.
UNDERSTAND IT. SUPPORT IT. S




v SHORT SENTENEES
v LINE BREAKS
v/ WEIRD CAPITALISATION
v TINY TYPOS

" HUMAN FLAVOR

" Erom: Al Draft v&.7

We're building @ community
where marketers learn,
connect, and create impact.

Erom: After The Rougher™

| app FiLLeR woros (M . : We're building o community
BREAK THE RIYTHM B L5 |- s where marketers jearm,
T e B connect, and create impact.
a4 : LEAVE A MARK v | Mike R Come dafyj lo ud. Some .:iags

messy. Always humer.

o AT MAD// FEST, MARKETERS DIDN'T AS

HEY ASKED 1T T0 MAKE MARKETING

B

HUMAN. |

k. LESS HYPE. AN, THAT'S THE FUTURE NORMAL.

MAD// FEST




